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Cryptocurrency has grown rapidly, evolving from 

a niche investment to an increasingly relevant 

part of the global financial system. According 

to a study by NFTEvening, in 2024, 12,834 

merchants worldwide accepted cryptocurrency 

payments, up 50% from 2023. 

From those businesses, 88% reported higher 

revenue after accepting crypto payments. This 

shift shows that digital assets are no longer 

just speculative investments; they are on track 

to become practical tools for fast, reliable, 

and borderless transactions.

Crypto Payments?
Why Offer 

12,834

01

88%

merchants 
worldwide accepted 
cryptocurrency 
payments in 2024

businesses reported 
higher revenue after 
accepting crypto 
payments
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What’s in it for your business?

• Lower transaction costs – Crypto transactions often incur lower fees 

than traditional payment methods.

• International reach – Accept payments from different countries 

without worrying about currency conversions or international fees.

• Faster settlements – Unlike traditional bank transfers that may 

take days, crypto transactions can be processed within minutes, 

depending on network conditions.

• Enhanced security – Blockchain technology can offer transparent, 

secure transactions.

• Attracting tech-savvy and young consumers – Gen Z leads 

cryptocurrency ownership globally, with 51% of Gen Z respondents 

owning or having owned cryptocurrency, significantly higher than 

the general population’s 35% (Gemini). Accepting crypto is a 

powerful way to engage this tech-savvy audience.

• Expanding your customer base – Accepting crypto payments, 

especially stablecoins, may appeal to customers in countries 

experiencing high inflation, where some individuals turn to 

cryptocurrencies as alternatives to local currencies.

• Easy integration process – Setting up crypto payments is seamless 

with our user-friendly API and plugins for major e-commerce 

platforms. Our step-by-step onboarding ensures a hassle-free 

setup with minimal technical expertise required.

• Dedicated support – From initial setup to ongoing assistance, we 

provide personalised guidance to ensure smooth operations for your 

business.

• Innovation appeal – Embracing crypto payments positions 

your brand as forward-thinking and technologically advanced. 

Customers recognise businesses that adopt cutting-edge solutions, 

making your business stand out from the competition.
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What’s in it for your customers?

• More payment flexibility – Many customers who hold crypto 

want to use it for everyday payments. By accepting crypto 

payments, you give them a convenient, alternative way to pay, 

enhancing their checkout experience. Cryptopay supports 

19 cryptocurrencies and 35 fiat currencies, allowing your 

customers to choose the best option.

• Lower fees – Traditional payment methods often come with 

high processing fees, cutting into both your revenue and your 

customers’ budgets. Crypto transactions typically have lower 

fees compared to credit cards and bank transfers, depending 

on the blockchain used, which can make purchases more  

cost-effective.

• Customer retention and loyalty – Offering crypto payments can 

enhance engagement with your audience. By catering to crypto 

users and early adopters, you encourage repeat business and 

strengthen relationships with tech-savvy customers who value 

financial innovation.
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02
From retail and e-commerce to hospitality and 

food & beverage, more businesses are exploring 

crypto to support growth and stay ahead of the 

curve. Here’s how:

1. Seamless Integration

New Opportunities
Unlocking

Challenge ImpactSolution

Many businesses worry 

that accepting crypto 

means dealing with 

complex technology 

or lengthy setup times.

Platforms like 

Cryptopay make it 

easy with ready-to-

use e-commerce 

plugins and checkout 

tools.

Quick setup allows 

businesses to expand 

their payment options 

and offer customers 

more choice with 

minimal operational 

hassle.
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2. Brand Differentiation

3. International Reach

Challenge

Challenge

Impact

Impact

Solution

Solution

Standing out in 

crowded markets —

and capturing the 

attention of younger, 

tech-forward 

audiences – is no 

small feat.

Traditional payment 

systems often limit 

access to international 

customers due to 

currency conversion 

fees and delays.

Adopting 

cryptocurrency 

payments can enhance 

brand positioning by 

aligning businesses with 

innovation and modern 

financial solutions.

Crypto payments 

can enable fast, 

low-fee transactions 

across international 

markets, with fewer 

intermediaries and 

reduced delays.

Being an early 

adopter can help 

position your brand 

as forward-thinking 

and customer-centric, 

helping you attract 

new users and build 

stronger loyalty with 

the ones you already 

have.

Businesses can tap 

into new markets and 

serve an international 

customer base more 

efficiently, all while 

reducing certain 

overhead and 

payment friction.
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 4. Lower Transaction Costs

5. Faster Settlements

Challenge

Challenge

Impact

Impact

Solution

Solution

Card processing fees 

and cross-border 

charges can eat 

into profit margins, 

especially for small 

businesses or those 

operating at scale.

Waiting days for 

payments to clear 

can disrupt cash flow 

and delay business 

operations.

Crypto payments 

typically incur 

lower fees than 

traditional payment 

methods, particularly 

for international 

transactions.

Unlike bank transfers or 

card settlements, crypto 

transactions can be 

processed more quickly, 

even across borders.

Reduced transaction 

costs can help 

retain more revenue, 

freeing up budget for 

growth, marketing, or 

customer incentives.

Faster settlements 

can improve liquidity 

and give businesses 

more control over their 

finances, especially in 

fast-moving markets.
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6. Enhanced Fraud Protection

7. Future-Proofing

Challenge

Challenge

Impact

Impact

Solution

Solution

Chargebacks and 

payment fraud are 

a constant threat in 

card-based systems.

As digital currencies 

and blockchain 

technology continue 

to gain mainstream 

traction, businesses 

may miss opportunities 

if they don’t adapt to 

emerging trends.

Crypto payments are 

generally irreversible 

by design, which can 

help reduce the risk 

of chargeback fraud 

and unauthorised 

transaction disputes.

Accepting crypto can 

position your business 

for the next generation 

of commerce, 

including Web3 and 

decentralised finance 

(DeFi) integrations.

Businesses may 

benefit from fewer 

disputes, helping save 

time, money, and 

stress.

Future-proofing 

helps ensure long-

term relevance and 

adaptability in an 

evolving financial 

landscape.
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While crypto payments offer advantages, some 

customers may have concerns. Address these 

proactively:

• Is crypto regulated? 
 
Regulations around cryptocurrency vary by country.  

Cryptopay complies with AML (Anti-Money 

Laundering) and KYB (Know Your Business) 

requirements, the Travel Rule, and is preparing to 

operate under the EU’s MiCA (Markets in Crypto-

Assets Regulation). Staying informed and choosing 

regulated crypto payment providers like Cryptopay 

can help ensure smoother and hassle-free 

transactions.

 Customers’ Concerns
Understanding Your
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• How do I pay with crypto? 

Paying with crypto is simple! At checkout, customers can: 

1. Select “Pay with Crypto.”

2. Choose their preferred cryptocurrency  

(if not predetermined by the merchant).

3. Scan a QR code or copy the wallet address.

4. Confirm the payment in their crypto wallet. 

For businesses, integrating a solution like Cryptopay Business 

helps streamline the process and facilitate smooth transactions. 

• What if I don’t have crypto? 
 
Customers can buy crypto on regulated platforms and store it 

in a digital wallet. Services like Cryptopay offer features that 

allow users to purchase and manage crypto within one platform, 

making it accessible even to beginners. 

• What about crypto volatility? 
 
Crypto prices fluctuate, which can sometimes cause uncertainty. 

However, Cryptopay offers the option to convert crypto 

payments into fiat currencies, which can reduce market exposure. 

This can help settle payments at a fixed fiat value, reducing 

pricing uncertainty for businesses and customers.

• Can I get a refund?  
 
Unlike traditional payments, blockchain transactions are 

generally irreversible, meaning the business must manually 

process refunds. To build trust, it’s essential to have a clear refund 

and chargeback policy, so customers understand how disputes 

and returns will be handled.
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04
How to choose the right crypto 
payment provider?

• Supported Currencies and Fiat Options – Go for a provider that 

supports major cryptocurrencies and offers fiat conversion to help 

manage exposure to crypto price swings.

• Fees and Settlement Speed – Choose cost-effective solutions with 

transparent fees and fast payouts.

• Compliance and Security – Look for a provider that aligns with 

applicable AML, KYC, and Travel Rule obligations. Prioritise strong 

fraud prevention controls, multi-sig wallet support, and secure 

transaction infrastructure.

• Integration and User Experience – Look for easy onboarding, 

flexible API options, and smooth integration with your platform.

• Customer Support and Reputation – Work with a provider known 

for reliable service, personalised support when you need it, and 

strong merchant feedback.

Crypto Payments
Seamlessly Integrating
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A robust crypto payment solution  
like Cryptopay Business offers:

• Fast Conversions: Convert crypto payments to various fiat 

or cryptocurrencies, to help manage volatility exposure and 

potentially support stable cash flow.

• Regulatory Compliance: Сompliant with AML, KYB, and Travel Rule 

requirements, and actively preparing to operate under MiCA.

• Transparent Fees: Clear, competitive fee structures with 

no hidden costs, helping businesses manage expenses more 

effectively.

• Flexible Integration Options: Choose from API for custom 

integration or no-code solutions like e-commerce plugins, 

enabling crypto payment setup across a wide range of 

platforms.

• Strong Reputation: Operating for over 11 years with no platform 

hacks or infrastructure breaches. We are committed to security, 

operational stability, and responsive customer support – helping 

build partner trust and business credibility.  

How can you make crypto easy for your 
customers to use?

To make crypto payments as seamless and user-friendly as 

possible, consider implementing the following strategies:

1. One-Click Checkout Option

Simplify the payment process by offering a one-click checkout for 

crypto payments. This can be achieved using Cryptopay’s Online 

Checkout or through e-commerce plugins that integrate directly 

into your store. 
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With just one click, customers can complete their purchase 

using their preferred cryptocurrency, eliminating the need for 

complicated steps or manual wallet entries. This helps make 

the process faster and more convenient, which can increase the 

likelihood of successful transactions and improve overall customer 

experience.

2. Clear Instructions and FAQs

Help your customers feel more confident using crypto as a 

payment method by providing clear instructions on paying with 

cryptocurrency. Include these on your website, ideally on the 

payment page or a dedicated “How to Pay with Crypto” section. 

A well-organised FAQ page can answer common questions, 

such as which cryptocurrencies you accept, how to complete a 

transaction, and what to do if issues arise. By addressing these 

questions up front, you can reduce customer uncertainty and make 

the process more approachable.

3. Dedicated Customer Support

Consider offering dedicated customer support specifically for 

crypto transactions. Since crypto payments can be new or 

unfamiliar to some users, having a team trained to assist with any 

issues, questions, or concerns related to crypto transactions can 

enhance customer trust. 

Whether through chat, email, or phone support, ensure your team 

is knowledgeable about crypto payments and ready to help at 

any stage. This improves user experience and demonstrates your 

commitment to providing a smooth, reliable crypto payment 

experience.
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05
Marketing crypto payments effectively means helping your 

audience understand the benefits, like speed, transaction 

transparency, and accessibility, without overwhelming them 

with technical jargon. Focus on clear value, build trust, and 

tailor your messaging to what matters most to your users. 

Here are a few tips to help you position crypto payments 

in a way that clicks with your audience:

Announce it with confidence

Press Release and Website Update

• Craft a professional press release detailing the integration 

of crypto payments, the supported cryptocurrencies, and 

the benefits of working with trusted payment gateways 

like Cryptopay Business.

• Update your website prominently with a “We Accept 

Crypto” badge or banner. Include an FAQ section 

explaining how to use crypto payments.

to Your Audience
Marketing Crypto Payments
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Email Marketing Campaigns

• Send personalised emails to your existing customer base 

announcing the new payment method. Highlight benefits 

such as lower fees and fast settlement.

• Avoid overly technical explanations. Stick to what users 

gain, not how the tech works.

• Include step-by-step instructions on how to pay with 

crypto, linking to guides or tutorials hosted on your website. 

Social Media Promotion

• Create engaging posts showcasing why your business 

adopted crypto payments (e.g., faster transactions, 

broader accessibility). Use infographics or short videos 

to explain these advantages visually.

• Share testimonials, case studies, or stats that show how 

others are already benefiting from crypto payments.

• Consider tagging relevant crypto communities and 

influencers to amplify reach. For example, collaborate with 

influencers in the cryptocurrency space to endorse your 

business. 
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Encourage early adoption

Discounts and Rewards

• Offer exclusive discounts (e.g., 10% off) for customers who 

pay using Bitcoin or Ethereum during the launch phase.

• Where appropriate, consider creating loyalty programs 

where customers earn points or rewards for paying with 

cryptocurrencies.

Limited-Time Offers

• Introduce time-sensitive promotions encouraging 

customers to try crypto payments (e.g., “Pay with Bitcoin 

this week and get free shipping!”). These can help drive 

early adoption and let you test user response early on.

Exclusive Crypto Deals

• Add extra appeal by offering product bundles or limited-

edition items only available through crypto payments. This 

can appeal to customers who value novelty or being early 

adopters. 

Educate your customers

Blog Posts and Guides

• Publish articles explaining how crypto payments work, 

including wallet setup and transaction security tips.

• Optimise content for SEO with search-friendly titles such 

as “How to Pay with Bitcoin at [Your Business]” or “Which 

Stores Accept Cryptocurrency in 2025?”.



INTRODUCING CRYPTO PAYMENTS TO YOUR CUSTOMERS  |  18

Webinars and Live Q&A Sessions

• Host interactive webinars or live sessions where experts 

address common questions about cryptocurrency 

payments. This helps build trust and confidence among 

customers unfamiliar with crypto.

Accessible FAQ Section

• Add a dedicated FAQ page on your site covering  

essentials like: 

• What cryptocurrencies do you accept?

• How do I pay with crypto?

• What happens if I send the wrong amount?

• Can I get a refund in crypto? 

 

Keep answers concise, jargon-free, and easy to navigate.

Interactive Content

• Make crypto education fun and digestible. Use short, 

engaging videos on TikTok, Instagram Reels, or YouTube 

Shorts to explain key concepts. Try quizzes, animated 

walkthroughs, or polls to increase engagement and 

retention.

Leverage Influencers or Brand Ambassadors

• Partner with trusted influencers in the crypto or fintech 

space who can explain your offering in simple, authentic 

ways to their followers. Ensure that any promotions or 

endorsements comply with advertising standards and 

relevant regulations.
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06
1. Track key metrics

To understand the effectiveness of your crypto payment integration, 

focus on the following metrics:

Transaction Volume

and Optimising
Measuring Success

What to Measure How to TrackWhy It Matters

The total number 

of transactions 

completed using 

cryptocurrency over a 

specific period (daily, 

weekly, monthly).

Indicates how widely 

crypto payments are 

being used and helps 

compare adoption 

trends vs. traditional 

methods.

Use analytics tools 

provided by your 

payment gateway to 

monitor transaction 

volume.
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What to Measure

What to Measure

How to Track

How to Track

Why It Matters

Why It Matters

The percentage 

of customers who 

complete their 

purchases after 

selecting crypto as 

their payment method.

User sentiment around 

crypto payments—ease 

of use, perceived trust, 

speed, and overall 

satisfaction.

High conversion 

rates may suggest 

a smooth checkout 

process, while low 

rates may highlight 

friction points in your 

crypto payment flow.

Direct feedback 

helps identify pain 

points in the payment 

process and reveals 

opportunities for 

improvement.

Use e-commerce 

analytics platforms 

like Google Analytics 

or Shopify Insights to 

specifically measure 

conversion rates for 

crypto payments.

Run surveys,  

in-checkout feedback 

prompts, or post-

purchase email polls. 

Also monitor social 

media mentions and 

customer support 

inquiries.

Conversion Rates

Customer Feedback
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2.  Get feedback and improve your flow

Once you have data on transaction volume, conversion rates, 

and customer feedback, use it to refine your crypto payment 

experience. Here’s how you can address issues and optimise 

your strategy:

Address Friction Points in the Payment Process

• Analyse drop-off points during checkout where customers 

abandon transactions after selecting crypto payments. 

Typical issues may include confusing wallet instructions 

or unclear payment confirmations.

• Implement solutions such as clearer instructions, more precise 

real-time transaction status updates, or automated error 

handling (e.g., notifications for incorrect amounts sent).

Enhance User Experience (UX)

• Simplify the checkout flow by reducing the steps required for 

crypto payments (e.g., autofill wallet addresses or QR codes 

for instant scanning).

• Optimise mobile compatibility since many customers use 

wallets on their smartphones for transactions.

Regularly Update Customers About New Features

• Notify customers about new cryptocurrencies supported by 

your gateway, improved processing times or changes to fee 

structures.

• Use email newsletters or social media posts to keep your 

audience informed and enhance their experience with crypto 

payments.
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07
Integrating crypto payments is a strategic step toward 

serving an international, digitally native customer base. 

Benefits like lower fees, faster settlement, and access 

to broader markets can position your business as forward-

thinking and customer-centric.

But successful adoption goes beyond flipping a switch. 

You must address challenges like price volatility, 

compliance, and user onboarding. Solutions like stablecoins 

and reliable gateways with fast fiat conversion, such 

as Cryptopay Business, can help reduce risk and support 

a seamless experience for merchants and customers.

Tracking performance through metrics like transaction 

volume, conversion rates, and customer feedback 

is key to refining your setup. Ongoing optimisation based 

on real-world usage and market shifts helps keep your 

crypto payment strategy effective and aligned with 

business goals.

 Conclusion
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By offering flexible payment options 

and demystifying crypto for your audience, 

you can build trust through transparency, 

increase conversions, and stay aligned 

with changing customer expectations. 

Cryptocurrency payments can be a 

valuable differentiator for your business 

when implemented responsibly.

Ready 
to take 
the next 
step? Partner with Cryptopay 

Business and transform 
your payment 
experience.

For crypto payment solutions:  

sales@cryptopay.me

For partnerships:  

partners@cryptopay.me

For technical inquiries:  

support@cryptopay.me

LinkedIn Facebook Telegram


