34 Mindstream

1 STEP Al MARKETING g
CAMPAIGN




L3 Mindstream

Evercopy Al helps anyone to turn
company events and objectives into
weeks of campaigns, activating paid
and organic channels in seconds.
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STEP 1

L3 Mindstream

Choose Company Event.

Launching a product?
Hosting a webinar?
Upcoming sale?

Start by selecting the event you
want to promote.

<  Create aEvent

What's happening with your brand?

Let's start with selecting an event to create your cross-channel marketing plan.

Product Rollout

Launching your innovation to spark market
interest.
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Hosting Learning Sessions

Sharing expertise in engaging educational
formats.
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Strategic Shift

Adapting to market dynamics with strategic
pivots.

Feature Unveiling

Showcasing enhancements to enrich the product
experience.

Seasonal Discount/Sales

Boosting revenue with seascnal or theme-based
promotional offers.

Team Onboarding Celebration

Welcoming a new talent into your corporate
community.

Raised Funding

Celebrating new investment milestones fueling
growth.

Event Participation

Attending an industry event to expand your
network and knowledge.

Brand Milestone Celebration

Commemorating pivotal moments in your brand's
journey.
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Market Expansion

Broadening your footprint in untapped regions or
sectars,

,,:\
Partnership Initiation

Establishing new alliances to drive innovation and
open new market avenues.



Describe Event Details.

L3 Mindstream

Provide details about your event like its
objectives, timeline, and key highlights.
Think of this as a brief consultation with

a marketing expert.

<  Create a Event

Describe your event

Tell us a bit more about the event so Evercopy can personalize the campaign details.

Event Name* ()

What's your event about?* ()

Key Message* ()

Things to Highlight (0

Timeline* @)

Introducing ComfortLine Filter Coffee Machine

eel every tone in your expresso with ComfortLine

Stainless Steel Accents

1.25L capacity: Brew up to 15 cups

1022025 B 15 days
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L3 Mindstream

Select Channels.

Based on your industry and the specifics of
your campaign, Evercopy Al will recommend
the best channels to utilize, both paid and organic.

Select the ones that best fit your strategy.
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Select to activate the Al-recommended channels for paid and organic reach. S -
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Social Channels L’
€) Facebook 3 X (Twitter)
(@) Instagram M Linkedin
&) Blog © Newsletter

(® ) Paid Channels

A\ Google Ads 09 Meta Ads



Review Campaigns.

L3 Mindstream

Take a look at the proposed campaigns,
which cover the pre-event, during-event,

and post-event phases.

< CreateaEvent

L i X S

° NN Al GENERATED ‘#

Review Campaigns

Once you confirm, Evercopy will plan the activities for each.
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STEPS

Review Activities.

L3 Mindstream

Review a comprehensive list of all planned activities
under each campaign, including the timing of paid
and organic posts and special day highlights.
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Review Activities

Once you confirm, Evercopy will start creating the creative assets.
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STEPG

Review Contents.

L3 Mindstream

Within minutes, Evercopy Al prepares all your campaign
activities, complete with multimedia content,

tailored to reflect your brand'’s identity.

g HEOSCNLGIODS
Did you know?

The Bosch ComfortLine coffee
machine features an auto-off function,
conserving energy by automatically
powering down after a period of
inactivity. In fact, this feature alone can
help reduce your energy consumption
by up to 30% annually. =@

T27PM - Oct 4 2022 - Twitter for iPhone

523k Q212 tlzaz Qazes 4

Your Morning Ritual.

Now Better With
ComfortLine.

@ BoschGlobal &

@BaschGloba

Unlock the richness of a Caramel
Macchiato at home with Bosch
ComfortLine! ®

1 shot espresso (Brewed with Bosch
ComfortLing)

1 thsp caramel syrup

1 cup steamed milk

Drizzle of caramel on top

WA B P T e =Vl Y

Hour Of The Day

Whather it's the sarly
rextrriing DUz or & midmight
decal, every hour holds the
promise of unparalleled

cotfee delight with &>
Comfortline.

) BOSCH
Enjoying your experience
with ComfortLine?
Bosch s Could you take 60 seconds to DM
@ i e us and share your happy

) . ) experiences?
Intreducing the Bosch ComforiLine — where timeless
design meets innovative technology. Our commitment
to excellence is evident in every cup biewed. With its
energy-efficient features and precize brewing methods,
we're not just elevating the coffee experience; we're
setting the benchmark for sustainability.

o vty 2l e

& Auto-off function reduces energy consumption by DM us, please :)
up to 30% annually.

® Precision brewing ensures every cup is brewed to
g'erfe::l:on

L Crafted with the quality and reliability that Bosch is
renowned for,

BOSCH COMFORTLINE

3DAYS

Brewing Excellence

At Home

BOSCH

@ Brew in st 45 seconds
o St g 1o 40%: afrgy
;. ER
o Optimal extractson

@ L
@R hGlobal

Rise and shine with Bosch
ComfortLine! #

Capture your morning coffee moments
and share them with us. How do you
start your day? #MorningWithBosch

12790 - Oct 4 2022

ihi 523 212 112 2892 &
y
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# Bosch 4

Embracing Eco-Friendly Coffee Rituals
with Bosch ComfortLine

In a world increasingly conscious about its carbon footprint, sustainable
practices are moving from being just an afterthought to a core value. When
you think about your daily coffee ritual, the sustainability of your brew might
not be the first thing that comes to mind. However, with the Bosch
ComfortLine, it should be. Let's dive into how the ComfortLine champions
sustainable brewing.
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Coffes

@ BoschGlobal &

[@BoschGloba

Unlock the richness of a Caramel e
Pk

_ICED
COFFEE

-

Macchiato at home with Bosch |
ComfortLine! ® -

1 shot espresso (Brewed with Bosch
ComfortLine)

1tbsp caramel syrup

1 cup steamed milk

Drizzle of caramel on top

RECIPES

o523k Q1212 i3z QD asme A&

@ BoschGlobal £
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STEP 7 L3 Mindstream

Launch.

All activities are scheduled on your marketing calendar.
You can edit, delete, or add new activities as needed.
Connect your channels if you want Evercopy

to do the posting!
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L3 Mindstream

Launch your first campaign with Al.
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Once you confirm, Evercopy will plan the activities for each.
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4 Mindstream

Want more resources
like this?

Follow me, and join the
Mindstream community!




