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The State of Data and AI in Europe

The global arti�cial intelligence (AI) revolution presents 
exciting opportunities for European enterprises. AI and 
other new technologies are changing business and society 
today. They are improving customer experiences, analyzing 
data be�er and faster, forecasting risks, and creating new 
ways to work.

To realize AI ambitions, IT leaders in Europe need 
strategies that prioritize the underlying infrastructure and 
systems that can power those initiatives. According to 
IDC, investments in AI will be signi�cant across all major 
regions, with Europe expected to have higher �ve-year 
growth levels. Additionally, Europe has more invested in 
platform and app so�ware that will support AI than any 
other region.1 

As they look to embrace AI and other emerging 

technologies, European companies need to consider two 
major factors that will impact the adoption and scaling of 
those technologies:

1. Data sovereignty laws like the General Data Protection 
Regulation (GDPR) and the European Union (EU) Arti�cial 
Intelligence Act

2. Sustainability and energy requirements

These factors influence where data can be stored and 
provide oversight into AI systems to ensure they are 
safe, transparent, traceable, non-discriminatory, and 
environmentally friendly. 

For this report, “Global Data Insights Survey: The State 
of Data and AI in Europe,” we focused on IT leaders in 

Europe�Austria, Belgium, Denmark, France, Germany, 
Ireland, Netherlands, Spain, Sweden, Switzerland, and 
the United Kingdom�to understand how data and AI 
readiness strategies are bene�ting their enterprises.

Our �ndings show that while there are still pockets of 
improvement, Europe is keeping pace with their global peers. 

We hope you use their insights to help you realize how 
necessary AI is for driving initiatives across operations, and 
the need for data infrastructure and ideal IT environments 
to support those AI initiatives going forward.

Michel van den Assem 
Managing Director, EMEA, Digital Realty

European enterprises push  
for sustainable AI innovation

1IDC, Worldwide Core IT Spending for GenAI Forecast, 2023�2027: GenAI Is Triggering Hyper-Expansion of AI Spending, December, 2023.
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The State of Data and AI in Europe

AI raises the stakes for enterprises 
and IT leaders. AI initiatives are data-
intensive, fueled by a nearly endless 
stream of data, o�en ingested in real-
time or near real time. IT infrastructure 
that doesn�t account for Data Gravity 
compromises successful AI innovation 
and puts companies at risk of ge�ing 
le� behind.

To be�er understand what it takes 
to succeed in this new era, we 
surveyed respondents from Europe 
to understand how they�re creating 
data strategies that support new AI 
initiatives.

About the Survey 

1046
IT decision-makers

11
Countries

Methodology

11
Industries

Global Data Insights Survey

34
questions

2,254
respondents

11
industries

21
countries

$100M � $1B+
company size by revenue

Respondents from 11 countries:  
Austria, Belgium, Denmark, France, Germany,  
Ireland, Netherlands, Spain, Sweden, Switzerland,  
and the United Kingdom
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Data Gravity: 
A growing 
challenge and 
opportunity
Data Gravity refers to the idea that data 
has mass. As that mass grows, it becomes 
increasingly di�cult to move or replicate.

Data Gravity is the a�ractive force caused 
by enterprise data creation and exchange, 
drawing from applications, servers, and other 
sources. As a data set grows, it a�racts 
applications and services, creating a virtuous 
cycle of more data creation.
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Data growth attracts applications and services

Figure 1: Patented Data Gravity Formula, McCrory and Bishop, Digital Realty
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IT leaders across Europe know that to reap the benefits of data-driven initiatives and realize the 
value of AI, they need to invest in foundational strategies that support data infrastructure, storage, 
processing, and analytics tools. While they face challenges with infrastructure investments, data 
privacy regulations, and sustainability, they are on the right path to a data-centric future in the global 
AI revolution.

2. Data is pervasive
and growing

57%
prioritize infrastructure 
that can handle AI power 
and energy demands to 
store, process and host 
vast quantities of data.

4. Data drives the
business agenda

52% 
Data-driven insights 
will have the biggest 
impact on improving 
data and infrastructure 
location strategy. 

3. Data localization
ma�ers more  
than ever

79%
of companies in 
Europe follow a 
distributed data 
approach. 

72% 
are tying a data 
location strategy to 
their AI strategic plans.

1. Data-�rst strategies
advance AI innovation

65%
of companies across Europe 
are executing a formal data 
strategy for their current or 
planned IT locations.

93%
prioritize sustainability as 
they develop and adopt 
formal AI strategies.

Key  
�ndings

The State of Data and AI in Europe

digitalrealty.com  |  6 

Foreword        Introduction        Trends        Next steps



 Foreword        Trends        Next steps

digitalrealty.com  |  7 

Trend 1

Data-�rst  
strategies advance  
AI innovation
European enterprises that follow a data-�rst strategy  
are be�er positioned to advance their decision-making,  
innovation, and earnings.

The State of Data and AI in Europe
Trend 1
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